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Presenter
Presentation Notes
Salesforce.com has always been about a new technology model with the cloud; a new pay-as-you-go business model; but we've also created a new philanthropic model.  This model is a 1:1:1 model where we give 1% of our equity, employees time, and product to non-profits.

Our 1:1:1 model has been so successful that companies like Google, Dropbox, Workday and Yelp have also adopted it.

We’ve given over 500,000 hours of community service, $50 million in grants have come out of the foundation, and 20,000 non‑profits use our products.



1% Tme

Volunteers
Over 620,000 hours given globally

Pro bono: 83,300 hours, 454 nonprofits

Over 85% participation m@w 'EP“JEEZ'E@@%'E’ ﬁ ? A

6 paid days of time off (VTO) 83%
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Team projects & skill-based volunteering

Strategic partners in education and health salesforce
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1% Product

Available to Non-Profits and % FOUNDATIONS AMERICA X INTERNATIONAL
Higher Education institutions
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10 free Enterprise Edition licenses

CRM, donor management, grants management, mission delivery

Deep discounts on additional licenses, products and/or services

Multi-city training and events

Access to nonprofit-specific user groups, events and webinars

Power of Us for Partners: Discounts from participating app and consulting partners
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20,000 customers in over 100 countries
First 10 licenses free – 75% discount after first 10
CRM, Program/client tracking, fundraising, volunteer management, grants management
100+ Power of Us Partners
40 AppExchange Apps
Free on-line training and resources
Social Enterprise


1% Equi’r '

Grants in 3 Areas

Force for Change Healthy Communities Employee Inspired

Technology innovation Location-based Matching donations

Application development Education, youth, Team volunteering support
workforce development Employee champions
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Healthy Communities
Location-based
Education & Youth Development


It starts with company culture

“The value of a business cannot be measured by
financial success alone. Its true value must encompass
its confribution to local communities around the world."

"The Foundation is key to company culture and woven into
= Marc Benioff, CEO of salesforce.com everything we do. Leadership is about demonstrating the right

values through leading by by example, and giving employees the

freedom to 'give back'. The result is a win-win; happier employees,

a more compassionate company and real value for charities.”
-Gary Luton Vice President CFL, Asia

Culture to support pro bono

Executive Support Programs Tools and Measures
1/1/1 program Foundation managers Volunteer management
CEO sponsorship Volunteering projects Collaboration tools
Organization MBO’s Employee incentives Reporting and Analytics
Program investment Community programs
Strategic objectives Nonprofit user groups
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Employee Volunteering tools

Activity

Make it easy:

Welcome to Volunteerforcet Eill

Application design and admin sessions
|

-Find projects

| Log Hours || Request Donation || Help | [ LogHours || Newsnin || Ean || Delete |

-Track participation

‘ Pro Bono Salesforce Implementation Hands-on sessions with the Rachel House

Qur 1141 |mpac‘t admin to help them design and manage their
Salesforce application

TIME - EGUITY - PR

-Share with your team P——

In Progress

You are signed up for 2 shifts
gned up

Wi full st bl

° Jakarta Barat, Jakarta Barat, ID

Get Directions

O Your Participation

6 Tuesday, August 26, 2014 5:17 PM untll 8:17 PM
You volunteered the full 3 hours.

39.5 hours!

Volunteer 8.5 more hours by Jan 31stto earn a

$£1,000 Champlon Grant! @ Monday, August 25, 2014 5:16 PM until 8:16 PM

You volunteered the full 3 hours.

4 Salect an Organization or Acthdty Sign Up or Log Time

Are you a nonprofit looking for help

- . Name BizAcademy Planning 2014
Pro Bono Matchin g. using Salesforce.com to increase your
. j Organization HALOGEN FOUNDATION (SINGAPORE)

social impact?

- Description If you've been involved with the planning of BizAcademy in any way (interviews, curriculum
-Tap root Foundation Once you have been approved for the Power of Us program and have a P, mesing ) A oy our er. Y ca rst e 5y g2 g

live instance of Salesforce (not a trial), please fill out our Pro BonoServices

Application and we will try to find an employee volunteer that is a good fit for

-Catchafire, VolunteerMatch S

Please put the activity you're involved in under the NOTES section.

Questions about our Pro Bono program? Please read information on the O new shift
application start page, or email us at the following addresses: 710/14 10:50 AM for 2 hours
P b I 1 H /2414 112 PM for 3 hours
- ro Ono app ICatlon prgceSS » Organizations based in the U.S. and Canada:
probono@salesforce.com Date 2914
» Organizations based outside the U.S. and Canada:
probonointernational@salesforce.com Time 1:00 AM

Hours 2
Apply Now > Worked

orce
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Metrics and Collaboration Tools

Employee Collaboration
Project collaboration
Foundation resources
Non-profit Collaboration
“The power of Us” community
Employees ad-hoc assistance

Program Analytics
Measure program performance
Help managers set goals
Measure impact of programs
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Gl T L @Dean Smith H! Who is the nonprofit contact for this project? | am profiling

bl e some of our pro bono work and would love 1o follow up with them on their
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Dean Smith

H @Cneryl Timoney Fantastic to hear from you, are you looking for
the contact from the client (CBCF)? FY| We (CBCF/SFDC) are on the
cusp of an exciting ghobal innovation breakthrough via passion,
technology and purpose and will be looking for SFDC Foundation
Global Executive support, is this iniiative the right platform for
initiating this engagement? .

1 parson Septamber 24, 2014 at 6:26 AM
i e —
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Build your 1/1/1 program

Find out more: http://sharethemodel.org

1% Time

Successful volunteer programs involve multiple cnmpnnentskj_ncludrng team volunteering, individual
volunteering, pro-bono service, board service, recognition programs, and outcome measurements. Consider all

these aspects when developing your programs to make It effective for employees, the company, and the
community.

Encourage and promote employee volunteering by establishing a Volunteer Time Off (VTO) policy. At
salesforce.com every employee earns 6 paid days off to volunteer and volunteering starts day one at our new
hire orientation. A great place to start Is to determine what causes your employees have a passion to support.

Get started on building an effective employee volunteer program with these helpful resources:

» Entrepreneurs Foundation of SVCF
»  VolunteerMatch
» HandsOn Network

salesforce
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